INTRODUCTION

-Social relatedness during festivals/holidays
-Festivals/holidays enhance social gatherings
-Social relationships are important sources of MIL
-Social relatedness impacts MIL

-Two main types of festivals can be differentiated by social gatherings:
-Family gathering-based festivals/holidays (e.g., The Spring Festival, The Eater)
-Romantic relationship-based festivals/holidays (e.g., Valentine’s Day)

-In experiencing festivals/holidays, two dimensions of meaning in life we

may encounter:

-Presence of meaning in life (P_MLQ): having a sense of meaning in my life
(MIL)
-Searching for meaning in life (S_MLQ): looking for life’s purpose and meaning

(Steger et al., 20006) (Hicks, & King, 2009; 0’Donnell et al., 2016)

HYPOTHESIS

-Similarities: Ritvals, foods, social gatherings, etc.
-Differences: Eastern emphasizes connecting with others
while Western emphasizes self-reliance.

(Martela & Steger, 2016)
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Table 2. Multi-level nested models for the prediction of social relationships and episode social
relatedness on episode searching of meaning in the U.S. and China

Figure 2. Proposed model of relationships between festivals/holidays (vs. normal day) and daily MIL

Table 1. Multi-level nested models for the prediction of social relationships and episode social
relatedness on episode presence of meaning in the U.S. and China

Effect

Effect U.S. China U.S. China
Mudel A Model B Mﬂdel C MDdEl A MﬂdEI B Model c MDd&lA Mﬂdel B MDdEl C Mﬂdﬂl A Mﬂdel B MDdEl C
: Fixed effects
Fixed effects 1 Intercept 4.41%*%(0.15) 4.33%%* (0.15) 1.31%%* (0.36) 4.93%%* (0.12) 4.80%** (0.12) 3.63*** (0.18)

1 Intercept S5.43%%%(0.12) S5.19%%*(0.12) 0.78%%*(0.22) S5.16%**(0.11) 5.04%** (0.11) 3.45%%* ((.15)

Family 0.55%** (0.07) 0.10(0.07) 0.32%** (0.06) 0.05(0.06) Family 0.19*(0.09)  -0.12(0.09) 0.11(0.07) - 0.10(0.07)
erelated '[M) 'ﬂ3) erelated .US) .03)

2 Intercept 5.35%%*(0.13) 5.23%%*(0.13) 0.81%** (0.26) 5.06*** (0.10) 5.02%*** (0.10) 3.38%*** (0.16) 2 Intercept 4.37*%*(0.16) 4.36*** (0.16) 1.17** (0.40) 4.89%** (0.12) 4.85%** (0.12) 3.39%** (0.20)
intimate 0.56%*% (0.11) 0.10(0.10) 0.40%* (0.13)  0.05(0.13) o 0.06(0.14 T3 0.33% (0.15 0.01(0.14
erelated .DS) @ 0.03) mtimate 06(0.14) 28 (0.13) 33%(0.15) .01(0.14)

3 Intercept 5.52%%%(0.12) 5.30%%*(0.12) 1.10%%**(0.23) S5.15%%*(0.10) S5.04%**(0.10) 3.27***(0.15) erelated -UT) 'D3}
friends 0.57*%* (0.09) 0,10(0.08) 0.35% (0.07) 0.04(0.07) 3 Intercept 4.32%%*(0.15) 4.33%%*(0.15) 1.88%**(0.37) 4.99%%*(0.11) 4.88%**(0.11) 3.49%**(0.18)
crelated ‘mm) Qa7+++..03) friends ~0.02(0.12) (- 0.29%(p.12) 0.36%** (0.08) 0.11(0.08)

4 Intercept 5.29%%% (0.13) 5.22%%%(0.14) 1.05%%* (0.25) 5.21%**(0.10) 5.07**%* (0.10) 3.34%**(0.14
uthErr:P o 0.42%% (::E 15)} 0.14(0 1253 ) o 0.32%** Eﬂ nﬁ; ( 5) ) related '”6) '03)

elated | | 04 | G300 4 TIntercept 4.32%%%(0.15) 4.25%%* (0.16) 1.4L1FF* (0.38) 5.03*** (0.11) 4.88%** (0.11) 3.46%** (0.17)
ki ' 04) : 02) others 0.43* (0.18)  0.24(0.16) 0.33%** (0.06) Q.17** (OP6)
Notes: *p<<0.05; **p=<<0.01; ***p=<20.001. ‘erelated’ means episode social relatedness erelated Uﬁ) 0.30%% 1§.03)

Table 4. Multi-level nested models for the prediction of holidays/festivals on daily searching for

Table 3. Multi-level nested models for the prediction of holidays/festivals on daily presence of meaning a0 .
meaning in the U.S. and China
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Effect U.S. China Effect
Model A Model B Model C Model A Model B Model C Model A Model B Model C Model A Model B Model C
Fixed effects Fixed effects
Tntercept 5.00%%% (0.11) 5.17*%* (0.11)  2.50%** (0.2) 1 Intercept 4.62%%% (0.13) 4.59%¥* (0.13) 4.58%** (0.28)
1 Easter —0.13*** (0.02) (= 0.08*** (0.02) Easter 0.07* (0.03) 2.03)
. rnbs| 0.001(0.05)
rons 03) 2 Intercept 5.30%% (0.00) 5.50%** (0.09)  3.75%** (0.19)
Intercept 4.46%%*% (0.13) 4.62%** (0.13)  1.06*** (0.22)
K - _ ok ok _ k2 D
2 Spring Festival —0.32%* (0.03) (- 0.34%%%(0.03) Spring Festival 0.38%%(0.02) "<.0.39(**70.02)
bs .DS) rbns 0.04)
Intercept 4.39%%% (0.12) 4.49%** (0.12)  1.90*** (0.20) 3 Intercept 5.35%%%(0.09) 5.51%**(0.09)  4.96*** (0.19)

— 0.17%%* (0.02) (= 0.18%** 10.02) —0.27%% (0.02) £ 0.27%%%0.02)

C0.15%** (.05)

3 Valentine’s Day Valentine’s Day

rbns TO%*E (D)04) rbns

Notes: ‘rbns’ means daily social relatedness.

DISCUSSION

1. Interacting with people (vs. being alone) predicted higher level of episode presence of and searching for meaning, while social relatedness fully or partially moderated the relationships.

2. Festivals/holidays (Easter, Spring Festival, and Valentine’s Day) (vs. normal day) predicted lower level of daily presence of meaning while daily social relatedness positively predicted episode
presence of meaning.

3. Easter positively predicted daily searching for meaning while Spring Festival and Valentine’s Day were negatively related to daily searching for meaning.

Analysis and results

-Given that data was hierarchically structured, multi-
level modelling would be used to test both the fixed
and random effects.

-Social relationships (vs. being alone) predicted
episode presence of meaning in two cultures (Table 1).
But episode social relatedness explains more variance
of episode presence of meaning, while social
relationships no longer have difference with being
alone in predicting episode presence of meaning
(except for interaction with others).

-There are similar influence of social relationships and
episode social relatedness on bhoth episode presence
and searching for meaning in Chinese dataset (Table
1,2).

-In the two datasets, Easter, Spring Festival, and
Valentine’s Day (vs. normal day) was negatively
associated with daily presence of meaning when daily
social relatedness partially and positively moderated
the association (Table 3).

-As for daily searching for meaning, the influence of

daily searching for meaning is different in two
datasets (Table 4).
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